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Abstract

We live in the world of digitalization where human interactions and

exchange is performed through innovative uses of media. Despite the strong web profile is essential
for businesses to communicate their brand identity, some brands still have been hesitant to move
online. Those brands include luxury firms.

The main problems of the luxury brands on social media has been the classic problem who they are
addressing, exactly. The second challenge is to communicate the luxury story keeping the aura of
distant and exclusive. The goal of this thesis is to conduct an understanding of the world of ultimate
luxury brands and how they perform their online marketing. The scope of the research is narrowed
into luxury interior design from all sectors. The research was made as a case study for the “FM
Architettura d’Interni” company from February to June 2016. The analysis of the subject is
theoretical start with the theoretical desk research by reviewing existing academic articles related
to the topic. Then, the empirical data was gathered by in person interviewing of interior design
persons who had interest in the thesis problem.

The study provides the case company with the comprehensive marketing research and results in
website’s upgrade and social media profiles’ creation. The thesis concludes that the successful web
marketing strategy requires highlighting the brand's core values, history and philosophy; the use of
professional photography and the unique communication style. The Research findings confirm that
having a strong presence online is crucial for brand positioning and developing relationships with
clients and partners.

The results of this work are useful for luxury brands in general and interior design firms. The findings
of this thesis can be a basis for the further research on social media marketing.
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