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Opinndytetyon tavoitteena on ollut tutkia naisen bisnespukeutumisen peruskasitteitd ja sen nykyistd olemusta Suomessa. Tekijd on tehnyt vertailua
eri vaatemerkkien vililld sekd suunnitellut my6s oman, Saarni by Sanna nimed kantavan bisnesvaatemalliston, joka on opinndytetyon liitteend.
Vaatemallistossa on 18 vaatekappaletta ja se on suunniteltu sesongille kevit/kesa 2013.

Tekijd on ottanut selvdd mitd suomalaisen naisen bisnespukeutumiseen liittyy, mistd se on perdisin, millainen etiketti on sek& millaisia ovat nykyiset
trendit. Henkilokohtaisena tavoitteena oli oman ammatillisen osaamisen vahvistaminen poikkeamalla ennestdéan tutusta aiheesta.

Tyon tietoperustana on kdytetty mm. Hilkka Sérkikoski-Pursiaisen Bisnespukeutuminen-kirjaa sekéd internetldhteitd. Tekijda on myos tutustunut bis-

nespukeutumiseen tutkimalla nettikauppojen ja paikallisten vaatekauppojen tarjontaa erityisesti materiaaleja ja siluetteja silmalld pitden.
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The aim of the thesis was to study women’s business clothing, the basic concepts of it and its current status in Finland. The author has made a com-
parison between different clothing labels, and also designed her own collection named “Saarni by Sanna” which can be found at the end of the thesis

as an attachment. The collection includes eighteen garments and has been designed for season s/s 2013.

The author has found out what kind of business clothing there is in Finland, where it comes from, what the etiquette is and what the current trends
are. The personal aim was to strengthen one’s own professional skills by exploring an unfamiliar subject.

The thesis is based on the used data, for example Hilkka Sarkikoski-Pursiainen’s Business dress - book and Internet sources. The author has also
done research into webstores and local clothing stores by examining different materials and silhouettes.
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